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Abstract 

The role of the mass media in establishing political agendas is 
examined in the paper along with its advantages and 
disadvantages. A small case study of Ghana is used to examine how 
radio affects election agenda-setting. It has been observed that the 
mass media has a substantial influence on agenda-setting, and that 
influence is crucial for bringing to the public's attention urgent 
developmental issues. The media can set the agenda for the public 
on pressing issues that deserve attention through agenda-setting. 
Aside from this, agenda-setting has grown over time to include 
important topics like the environment, education, health, and risk 
communication in addition to its basic focus on political 
communication. Thus, agenda-setting plays a part in a wide range 
of societal developments. The agenda-setting theory's initial claim 
about traditional media, however, is being contested. The 
challenge is caused by the introduction of new media forms. 
Because of this, the general population is now exposed to a variety 
of information sources, not just a few media providers. Due to the 
widespread availability of a variety of media, the conventional 
media's initial function has been significantly diminished. 
Therefore, it is important to consider how the general public 
shapes the media's agenda through interactions on various digital 
channels, like social media. 

Keywords:  Agenda Setting, Mass Media, Propaganda, Politics, 
Traditional Media, Social Media 

Introduction 

The paper examines the agenda-setting role of the mass media, looking at its strengths and weaknesses. 
This looks at the political agenda-setting role of the mass media, considering the agenda-setting role of the 
radio during elections in Ghana. The paper seeks to understand the mass media's role in agenda setting, 
especially political communication, and its relations with changing media patterns. In Ghana and many other 
African countries, the radio is seen as an important medium of mass communication due to its contributions 
to information dissemination and awareness creation (Abdulai et al., 2020). Also, periods before, during, and 
after elections are significant periods across the world, and in the case of Ghana, the use of radio as a medium 
for agenda-setting continues to occupy an essential role in politics and overall development (Abdulai et al., 
2020; Owusu, 2012).  
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The agenda-setting theory is a significant model within the broad umbrella of communication studies 
and the larger development discourse. According to Ireri et al. (2017), agenda setting encompasses the 
prominent influence that the media has and employs in determining the kind of issues or topics that people 
may think about and the degree of saliency attached to such issues. A major underpinning of the theory is that 
"the media may not necessarily come out as successful, with regards to determining what people think, 
however, the media influences in terms of the topics that people think about" (Ireri et al., 2017). Shaw & 
Martin (1992) make a point that relates to this by arguing that the media, in an actual sense, does not teach or 
inform people on what to do and what not to do, or the issues or topics to believe in, but plays a key role in 
suggesting certain topics, which the public will collectively agree on discussing and may end up acting on it. 

Going back in time, Maxwell McCombs and Donald Shaw (1972) proposed the agenda-setting 
hypothesis to comprehend the media's functions and influence in educating and influencing electorates' voting 
patterns during the United States' 1968 presidential elections. However, agenda-setting has broadened to 
include other development areas, such as business, communication, human rights, and healthcare (Zhou et al., 
2016). Therefore, scholars have employed agenda setting and its effects on people and the larger society in 
diverse fields. This has led to many people, institutions, and agencies embracing agenda-setting. 

Setting the agenda is crucial to political communication and communication research in general. This 
is due to the important role it plays in understanding how the media contributes to the emphasis it places on 
problems it deems through its coverage to be important when establishing the agenda for the public, audiences, 
and electorates within a political system (Abdulai et al., 2020). However, the media's agenda-setting function 
can also have a detrimental impact on the public or viewers by fostering an atmosphere of hatred or 
aggressiveness, for example, during election seasons when agendas are set in a certain language style to favor 
one party or candidate over the other (Adebayor, 2016). Consequently, it is crucial to explore agenda setting, 
considering the various underpinnings and interrelated concepts that encompass it. In the next section, we 
examine the theoretical premises of agenda setting. 

The Theoretical Premises of Agenda Setting 

Understanding the theoretical foundations of agenda setting becomes important for exploring how the 
theory has emerged and been applied in research over the years. The theoretical premise that characterizes 
agenda setting and priming dates to the psychological framework captured within priming- concerning the 
cognitive processes of semantic information and messaging (Collins & Loftus, 1975). Priming in this regard 
"is a situation where news content recommends to news consumers that they should use particular concerns 
as benchmarks for assessing the performance of leaders and parties" (Scheufele et al., 2007, p.11). "Since 
agenda setting and priming effect models are both based on memory-based information processing, scholars 
have mostly regarded priming as an extension of agenda setting, which is temporal" (Hastie & Park, 1986). 
That is, audiences, in most cases, are observed to form a sort of attitude based on the important conditions 
that are available and accessible during a decision-making period (Scheufele et al., 2007, p.11). Also, framing, 
which is sometimes linked with agenda setting and priming, is explained differently from the two and, as 
such, is seen as being premised on the argument that "the way a topic is characterized within the media may 
have an impact on the understanding that people give to it" (Scheufele et al., 2007, p.11). Hence, the three 
models, although related in some ways, should not be seen as one but should be explained differently based 
on their approaches and application within media effects. 
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Collins & Loftus (1975) have argued that "while receiving information, and the steps that follow in 
the processing of information, people are found to be developing memory traces or tags of activation". Thus, 
while receiving and processing information, the discussion topics are seen to be primed and, for that matter, 
made accessible within people's memory. In this way, memory traces impact the subsequent processing of the 
information (Salancik, 1974). Therefore, "when a topic of attention is being primed, the memory traces are 
spread across, as other topics or concepts become subsequently presented" (Zhou et al., 2016). With regards 
to this, Collins & Loftus (1975, p.409) posit that there is the need for contact within one of the tags, which is 
left earlier to identify an intersection. 

The metaphor that characterizes the activation memory traces, as noted by Iyengar (1990), was 
substituted by the construct of accessibility. The point of accessibility is explained based on a model of 
memory-based information processing that suggests that "people will be making judgments on certain topics 
based on the available and retrieval information within their memory at the very time an issue is raised" 
(Collins & Loftus, 1975; Iyengar, 1990). From this, a judgment formed from a memory-based model suggests 
that attitude formation is in a way correlated and linked directly, in terms of how certain instances can easily 
be made available to the mind. Furthermore, research on accessibility, to a large extent, encompasses two 
main aspects (Hastie & Park, 1986). The first has to do with the test on a memory-based information 
processing model, as against an online processing model, which states that attitudes are formed as initial 
information is processed (Hastie & Park, 1986). In line with this, Lodge et al. (1989) have noted that "within 
an online model, the attitudes are characterized to be stored in the memory based on what is referred to as the 
judgment tallies". Wyer & Srull (1986) refers to it as "information integrators". From this, new impressions 
about the information follow processing, integrated into a moving tally that shapes people's current attitudes.  

Despite the point that the attitudes are altered based on the integrated process, the cognition that 
originally changed the attitude or the judgment tally is gradually left and forgotten (Zhou et al., 2016). Other 
studies on cognition, attitudes, and how impressions are informed within the agenda-setting framework have 
looked at cognitive processes, including affective priming (Petty & Jarvis, 1996) and rationalization (Rahn et 
al., 1994). These have mostly been based on "the memory-based information processing model and is 
premised on the assumptions of attitude accessibility" (Petty & Jarvis, 1996). Within this, attitude accessibility 
is expressed as being constructed on a cognitive structure or on a behavioral pattern (Zhou et al., 2016). 

In addition, several attempts have emerged over the years to measure attitude accessibility more 
directly. For instance, it has been argued by Bassili (1995) that "providing an operationalization on attitudes 
accessibility, within a variable of a continuous nature, could involve measuring the time that a person uses to 
respond to a question or issue at hand". The point is that the more time it takes to respond to a question, the 
less the accessibility of the evoked cognition (Bassili, 1995). Huckfeldt Sprague (1997) makes a significant 
point about this by arguing that accessibility is seen with regards to an associational strength within memory, 
as well as measured on the metric response that comes with time. On this, agenda-setting and priming can be 
built on the attitude accessibility assumption and, more specifically, on memory-based information processing 
(Asghar et al., 2015; Asif et al., 2023; Bassili, 1995; Iyengar & Kinder, 1987).  

In relating this in a way of explanation, the mass media could impact the importance of some topics 
as people perceive them. This concerns the ease at which a topic in question is retrieved from the memory 
(Zhou et al., 2016). It could be emphasized that the mass media, with its strategies of agenda setting, can 
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influence and shape how people and the general public may see and judge public policies, candidates for 
public positions, and the government (Iyengar & Kinder, 1987, p. 63). Thus, the socio-economic and political 
topics, which are more accessible and important within people's memories, are more likely to impact their 
perceptions and judgments on public officials, political actors, and pertaining issues that affect the larger 
society. The next section examines the key underpinnings of agenda setting. 

Main Underpinnings of the Agenda Setting Theory in the Mass Media 

The agenda-setting theory stems from the idea that the mass media, with its choice of message and 
information, greatly impacts audiences through the decisions and choices that they make about the kind of 
topics to cover, as well as the space and prominence, which are given to it (Scheufele, 2000; Nisbet, 2008; 
Walgrave et al., 2008). Thus, the central theme within agenda setting that lies in the media can transfer their 
preferred agenda into the public domain and ensure that the topics and stories they present become a major 
priority for people. The introduction of agenda setting by Shaw and McCombs (1977) was presented as a 
correlation between the rate at which the mass media prioritize and give attention to an issue and how 
significant the issue was perceived. This brings attention to three key structures that characterize the agenda-
setting process- the media agenda, the public agenda, and the policy agenda (Zhou et al., 2016, p. 568; 
McCombs, 2004). 

The three structures within agenda setting are represented as a process because they are interrelated, 
work hand in hand, and influence one another during their operations. In most cases, the first two structures, 
namely the media agenda and the public agenda, are often used and applied together, compared to the policy 
agenda, which comes as an outcome of the two (Zhou et al., 2016, p. 568). The third structure is also prominent 
in sociology and political science. The media agenda considers the topics covered by media sources, while 
the public agenda represents the issues considered salient in the public domain (Zhou et al., 2016). According 
to Hopman et al. (2012), the mass media's role in news coverage can easily impact the salience attached to 
stories in the public agenda. Coleman and McCombs (2007) have argued that the mass media's influence on 
the public agenda has remained the same but continues to grow despite the emergence and spread of new 
forms of media.  

Agenda setting has continued to be instrumental in various areas, including political communication, 
health, and the environment. In the field of politics, for instance, Zhou et al. (2016) have noted that, in the 
United States, the media's agenda-setting in politics and political communication at large is very vibrant. This 
is realized in areas of politics, such as electioneering campaigns and patterns of voting (Zhou et al., 2016). 
Research carried out by Latimer (1987) pointed out that the media possess a strong capacity to affect voting 
patterns and switch voting topics within the public or about certain policies. The media's coverage can also 
change the behavior of people regarding their intention to vote for a particular candidate or not. Similarly, 
Miller & Wanta (1996) undertook a study, which was given the heading "the sources of the public agenda" to 
investigate a relationship that was termed the "president/press/public relationship". In this research, they 
argued that the president or government may be powerful regarding the public agenda, however, the media 
with their significant news coverage represent the strongest force regarding the public agenda (Miller & 
Wanta, 1996).  
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Thus, when the media and the president or government considered a topic significant in the public 
domain, maximum power was realized in the public agenda setting (Walgrave et al., 2008; Krcmar et al., 
2016). Nevertheless, on an individual level, the public is seen to be more swayed by the direction of the media 
on what is salient in the public agenda (Walgrave et al., 2008). An example that can be considered here is the 
case of the Iraq War. With the Iraq War, it could be emphasized that public opinion stood very low when the 
media wrote little positive stories on the War (Zhou et al., 2016). According to Christie (2006), the spin of 
the White House on the Iraq War was very low and not that powerful when compared with the media's position 
on the War. This explains how the media is powerful, and its abilities and strengths in directing issues that 
are considered salient in the public. 

Strengths and Weaknesses of the Agenda-Setting Paradigm  

The early days of communication saw the conceptualization of the mass media as encompassing 
significant effects, especially the prevailing linkages with thoughts (Lazarsfeld et al., 1944; Zhou et al., 2016: 
566). During this, the claims that characterized minimal effects became dominant, taking over the debates on 
media effects following the failure of scholars to provide clear documentation of often-focused behavioral 
effects, including changes in people's voting behavior (Zhou et al., 2016, p. 566). Thus, during this time, the 
media was seen to have many behavioral effects, including its effects on cognition, attitudes, perception, and 
affection. This significantly facilitated a reconsideration of media effects. 

Agenda setting, thus, became a significant theory during this time, occupying a much prominent 
position within media effects, political communication, and the diversified facets of communication studies 
(Viegenthart & Walgrave, 2011; Hopeman et al., 2012). Agenda setting, therefore, holds a solid role and 
foundation within communication research, politics, environment, and development at large (Zhou et al., 
2016, p. 566; Tewksbury & Scheufele, 2020). In other words, agenda setting has developed essentially as a 
growing phenomenon employed in media and its effects on audiences and continues to take a substantial shape 
in important areas of our society, such as politics and sustainable development. 

Furthermore, the strengths of agenda setting are evident in its development from being a hypothesis 
to a much more theoretical model (Krcmar et al., 2016). This theorization is prominent in the growth of 
agenda-setting theory from politics toward its continued extension in relevant areas of contemporary society, 
including environment, climate change, and health. This confirms an assertion by Yun et al. (2016) that the 
theoretical facets of agenda setting over the years have developed and evolved continuously, even with the 
emergence of newer communication tools, including social media and the internet. Similarly, Kim et al. (2015) 
have noted that agenda setting has witnessed an expansion of its scope and application over time, using and 
incorporating other related models, such as agenda building, agenda melding, intermedia agenda setting, and 
orientation. In other words, the agenda-setting theory has, over the years, embraced a meta-theoretical 
approach, giving room for other concepts to be used in relation to communication.  

In addition, agenda setting with its application in diverse areas of society, provides a positive 
promising view regarding media use, topics, trends, methods, and its use and interrelations with other models 
within communication (Zhou et al., 2016, p. 567). This has been significant for enhancing agenda-setting's 
predictive roles and power, notwithstanding concerns that have been raised that the theory, to an extent, could 
lose its importance about the fragmentations that are visible in contemporary media patterns (Funk & 



 

6 
  

INVERGE JOURNAL OF SOCIAL SCIENCES 

Volume 2 Issue 4, 2023 

https://invergejournals.com/ 
ISSN: 2959-4359 

  
 

Title: Navigating the Mass Media’s Political Agenda Setting Role: A Case Study of Ghana 

McCombs, 2017). Even with the numerous strengths of agenda setting, the theory comes with many 
challenges, which are evident in the modern media landscape. It becomes important to look at the challenges 
critically. 

Over the last few decades, the agenda-setting theory in the mass media has been burdened with 
significant challenges in the face of contemporary media (Nkrumah & Hassan, 2021). In other words, "the 
relations within agenda setting and contemporary news media are not very clear when compared to the theory 
of agenda setting that emerged at a time when the public depended mostly on a small number of media choices 
for their understanding" (Tewksbury & Sheufele, 2020). Thus, considering new forms of media, the agenda-
setting role of mainstream media is affected by modern platforms of communication. This confirms an 
assertion by McCombs (2004) that the new media structures pose a great deal of threat to the agenda-setting 
role of mainstream media. With the continued growth of new media platforms, the mass media agenda-setting 
role is different from what was evident in the early years of its development, but it must compete for space. 

Furthermore, a key challenge of agenda setting of the mass media is seen in the idea that the common 
public and common news agenda is, to a large extent, not compatible in terms of the emergence of the 
contemporary media spaces (Brubaker, 2008; Nkrumah & Hassan, 2021). Considering the roots of agenda 
setting, it could be seen that the theory was employed in explaining not just how topics of concern become 
news items of public attention but also the ways through which the news agenda of the media also influenced 
the priorities of the public (Nkrumah & Hassan, 2021). This view on agenda-setting needs to be shown more 
adequately in contemporary times, considering its limitations in the face of modern media and how this 
threatens the hegemony of mainstream media's agenda-setting role.  

In addition, a wide range of developments has tended to mark a distinction between the contemporary 
forms of media systems (Chafee & Metzger, 2001). This is evident in its feature of providing more information 
to the public, the availability, and the faster speed at which information is gathered, processed, and 
disseminated (Williams & Caprini, 2004). This has allowed media audiences to have a great deal of exposure 
and decentralization. According to Chafee & Metzger (2001), this has led to numerous questions from scholars 
and the public on agenda setting in contemporary times. The changing role of the media in the light of modern 
media systems, therefore, raises questions about the capacities of mainstream media in setting the public 
agenda through its use of repeated coverage in enhancing the importance attached in the public to issues in 
the past years. The key challenge of the mass media agenda setting will now focus more on the topics the 
public provides to the media that they would like to hear and talk about, not necessarily the topics the media 
provides for the public (Zhou et al., 2016).  

Another challenge to the traditional agenda-setting theory in the news media is its failure to explore 
and give maximum attention to how the public could also alter and influence the media's agenda-setting 
(Walgrave et al., 2008; Nkrumah & Hassan, 2021). Thus, earlier studies by scholars, including McCombs & 
Shaw (1972), explored mostly how the public's exposure to the news media could influence the agenda of the 
public, but little attention was placed on how the public could also influence the media's agenda setting. This 
led to and continues to witness new studies by scholars towards a reverse side of the traditional media's 
agenda-setting role by exploring how the public could influence the media's agenda-setting (Hopeman et al., 
2012; Tewksbury & Scheufele, 2020). This could be done through interactive media spaces, including blogs 
and social media. Wallsten (2007) has argued that, during the 2004 presidential elections in the US, blog posts 
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significantly influenced the topics covered and given salience in various newspapers and news media, such as 
the New York Times. It is clear from this that agenda setting has changed its dynamics, considering how the 
new forms of media have given space for the public to determine the agenda setting of the media. 

Nevertheless, it should be noted that the role of the traditional media in agenda setting may be changing 
but could also be different across different geographical areas. As such, it becomes important to consider the 
geographical setting when studying the agenda-setting role of the mass media. In view of this, the next part 
of the paper looks at a briefcase of the role of the mass media, particularly the radio in setting the agenda 
during elections in Ghana. 

The Agenda-Setting Role of the Radio during Elections in Ghana 

With Ghana's transition to a liberal democratic government in 1992, the media has been mandated to 
operate independently, enjoying an atmosphere that is, to an extent, characterized by a free press (Gyampo, 
2017). Arguably, elections are seen to be credible when there exists the practice and adherence to democratic 
principles (Abdulai et al., 2020, p. 255). Given this, it becomes necessary to ensure an enabling space for 
information dissemination towards expression and discussion of issues on the media by both electorates and 
political actors. This brings attention to the need for open media space that allows for transparent discussion 
on issues on elections and other development concerns (UNDP, 2014: 1). It further draws attention to the role 
of the media in providing news information during elections. The media plays a key role in setting the agenda 
during elections, and in the case of Ghana, the mass media, particularly the radio, plays an essential role during 
elections in providing information for electorates on processes of elections, policies, and programs of different 
political parties and candidates (Abdulai et al., 2020, p. 255). 

The radio in Ghana is the most predominant mass media used by political actors, electorates, and the 
general public for their sources of information on politics, elections, and development issues (Gyampo, 2017; 
Abdulai et al., 2020). Radio's coverage in the country is very high compared to other mass media systems, 
regarding it’s affordable and ease of access (Abdulai et al., 2020, p. 256). The radio therefore plays a 
significant role in setting the agenda before, during, and after elections in the country. 

However, the roles of the mass media, including the radio, "has been characterized with a function, 
which is a conundrum in many parts of Sub-Saharan Africa, including Ghana" (Abdulai et al., 2020). This, 
according to Abdulai et al. (2020: 255), is seen in the ways through which the media performs its role, "in 
acting in the way of proxy, coming between conflicting political parties, and in their sowing of elements of 
hate speech and sometimes divisiveness among political opponents". Hence, the roles played by the radio in 
setting the agenda during elections could stand to create an atmosphere of peace or could, on the contrary, 
lead to confrontations, depending on how the agenda is set. The radio's role in agenda-setting in Ghana and 
other African countries, thus, must be considered. Yankem (2015) has noted that, during the 2013 elections 
in Kenya, the radio was instrumental in political mobilization. He further argues that over 76% of voters who 
listened to news from the radio were seen to have a clear exposure in terms of political processes, mostly 
through agenda on issues considered salient by radio reporters on political shows (Yankem, 2015). 

Abdulai et al. (2020: 262–263) have noted that in Ghana, the radio occupies a powerful position in 
setting the agenda during elections, concentrating on issues that tend to draw voters' attention. In so doing, 
the radio, through its agenda setting, is seen to perform a mobilizing role of voters with regards to electoral 
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processes of political parties, particularly the two main parties, the incumbent, New Patriotic Party (NPP), 
and the major opposition, National Democratic Congress (NDC) (Abdulai et al., 2020). This points to 
understanding the effects of the traditional media's agenda-setting on users, as identified by (Zhou et al., 
2016). In addition, it brings to attention an argument by Lippmann (1992) on the metaphor of the mass media's 
role of constructing a kind of "pseudo-environment" consumed by the mediated-end users of the media 
messages. Thus, with the dependency link observed between the media and the public, the electorates in 
Ghana are seen to consume and make informed decisions on issues. 

Even with the radio's role in setting the agenda and making electoral information available for voters 
in Ghana, Abdulai et al. (2020) have maintained that the radio could and does, in some cases, set the agenda 
to favor their interest and position. According to them, this creates tensions and disagreements among political 
opponents (Abdulai et al., 2020). The prestigious role occupied by the radio in Ghana makes the public have 
a strong belief in the information shared during elections, and as such, regards it mostly as authentic. As a 
result, framing the radio's agenda setting on elections, if done with a biased interest, creates an environment 
of tension among opposing parties (Abdulai et al., 2020; Gyampo, 2017).  

Furthermore, regarding the freedom given to the radio to discuss issues in Ghana, it has been observed 
that many radio presenters, through their language use, in setting the agenda, could either create an 
environment of peace or cause aggression during elections (Abdulai et al., 2020, p. 265). This argument is in 
line with the report by the Media Foundation for West Africa (MFWA) (2013) which indicated that using 
indecent language in setting the agenda during elections in Africa is very common, facilitating electoral 
aggressions. During the 2012 elections in Ghana, indecent language used to set the political agenda on the 
radio increased by 14% to 16 % (MFWA, 2013; Abdulai et al., 2016: 265). This explains why radio and other 
traditional media's role in setting the agenda can cause political aggression despite their significant role in 
educating the public.  

This leads us to radio ownership in Ghana and how its relations with agenda-setting can be a space for 
creating aggression. In Ghana, there are public and private radio stations. Politicians own most private radio 
stations and, therefore, take advantage of their ownership in setting their agenda during elections (Abdulai et 
al., 2020, pp. 265-266). During elections, politicians who own radio stations attempt to set the agenda and, in 
most cases, use their radio platforms to spread false information (Abdulai et al., 2020: 256; Owusu, 2012). 
This creates various disputes among opposing parties (Owusu, 2012). Political actors and government must 
ensure that the media's agenda-setting is devoid of hate speech that stands to create aggression among 
opposing political fronts. 

Conclusion and Implications 

The paper has examined the agenda-setting paradigm of the mass media, considering its strengths and 
weaknesses. It has also looked at a briefcase of Ghana, examining the role of the radio in setting the agenda 
during elections. It has been seen that the mass media plays a significant role in agenda-setting. Therefore, 
the media's role in agenda setting is important in alerting the public to pressing developmental issues. Through 
agenda setting, the media can set the agenda for the public regarding issues of saliency that people should be 
concerned about. In addition, agenda setting has expanded over the years from its original concentration on 
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political communication to encompass other significant areas, such as environment, education, health, and 
risk communication. Thus, the role of agenda-setting is seen in a diverse array of societal development. 

Nonetheless, the original assertion of the agenda-setting theory regarding the traditional media is, to 
an extent, under challenge. The challenge stems from the emergence of new forms of media. Given this, the 
public is now exposed to diverse sources of information, and not from a few media sources. The original role 
of the traditional media is now limited, as people have access to many different media sources. Hence, 
considering how the public influences the media's agenda-setting through interactions on various digital 
platforms, such as social media, becomes significant. 

It is important to consider the diversity of geographical areas and jurisdictions when examining the 
agenda-setting role of the traditional mass media. The role of the radio in setting the agenda during elections 
in Ghana has shown that the mass media, and with regards to this, the radio still plays an important role in 
setting the agenda during elections. With its prestigious position as a wide-reaching mass media tool, the radio 
industry in Ghana performs a role through its agenda-setting in educating the public on topics that aim at 
fostering free and fair elections. This is significant in sustaining the country's democracy. However, it has also 
been seen that in Ghana, some radio stations that influential political actors own try to set the agenda to favor 
their political parties and, in so doing, create an atmosphere of disagreements. With the use of indecent 
language and statements in setting the agenda, politically biased radio stations stand to create hate speech and 
misinformation, which go a long way to affect democracy. Moving forward, promoting a democratically 
driven radio broadcast, devoid of bias and partisan agenda setting, will help ensure an effective role of the 
radio. This will require collective and willing effort from political actors, civil society, and media practitioners 
to widen the agenda-setting scope and sustain democracy effectively. 

Acknowledgment 

The paper received no funding from any organization in the public, private, or not-for-profit sectors. 
Many thanks to Madam Paulina Hanson for her advice and support.  

References 

Abdulai, M., Ibrahim, H., & Mashoud, M.A. (2017). Communicating across cultures in multinational Ibis 
West Africa. International Journal of Intercultural Relations, 58, 42-53. 

Abdulai, M., Ibrahim, H., & Mashoud, M.A. (2020). The role of radio in setting the agenda for the electorate 
and creating an atmosphere of aggression during elections in the Northern region of Ghana. Athens 
Journal of Mass Media and Communication, 6(4), 255-270. 

Adebayo, J. O. (2016). Fostering non-violent elections in Africa through conflict-sensitive reportage of 
elections. African Security Review, 25(3), 303-315. 

Arno, A. (2009, February). How the press uses and values public relations and other media resources. 
http://us.cision.com/journalist_survey/GW_Cision_Media_Report.pdf. (Accessed on November 11, 
2022). 

Asghar, R. J., Jimshaid, A., & Choudhary, A. I. (2015). Impact of business education on corporate social 
responsibility (CSR). IBT Journal of Business Studies (JBS), 2(2). 



 

10 
  

INVERGE JOURNAL OF SOCIAL SCIENCES 

Volume 2 Issue 4, 2023 

https://invergejournals.com/ 
ISSN: 2959-4359 

  
 

Title: Navigating the Mass Media’s Political Agenda Setting Role: A Case Study of Ghana 

Asif, M., Pasha, M. A., Mumtaz, A., & Sabir, B. (2023). Causes of Youth Unemployment in Pakistan. Inverge 
Journal of Social Sciences, 2(1), 41-50.  

Bassili, J. N. (1995). Response latency and the accessibility of voting intentions: What contributes to 
accessibility and how it affects vote choice. Personal and Social Psychology Bulletin, 21, 686–695. 

Brubaker, J. (2008). The freedom to choose a personal agenda: Removing our reliance on the media agenda. 
American Communication Journal, 10, 3. 

Chaffee, S. H., & Metzger, M. J. (2001). The end of mass communication? Mass Communication & Society, 
4(4), 365–79.  

Coleman, R., & McCombs, M. (2007). The young and agenda-less? Exploring age-related differences in 
agenda setting on the youngest generation, baby boomers, and the civic generation. Journalism & 
Mass Communication Quarterly, 84(3), 495–508. 

Collins, A. M., & Loftus, E. F. (1975). A spreading-activation theory of semantic processing. Psychological 
Review, 82, 407–428. 

Conway, B. A., Kenski, K., & Wang, D. (2015). The rise of twitter in the political campaign: Searching for 
intermedia agenda-setting effects in the presidential primary. Journal of Computer-Mediated 
Communication, 20(4), 363–380. 

Funk, M. J., & McCombs, M. (2017). Strangers on a theoretical train: Inter-media agenda setting, community 
structure, and local news coverage. Journalism Studies, 18(7), 845-865. 

Guo, L., & McCombs, M. (2011). Network agenda setting: A third level of media effects. Paper presented at 
the annual conference of the International Communication Association, Boston, MA. 

Hastie, R., & Park, B. (1986). The relationship between memory and judgment depends on whether the task 
is memory-based or on-line. Psychological Review, 93, 258–268. 

Hopmann, D. N., Elmelund-Præstekær, C., Albæk, E., Vliegenthart, R., & Vreese, C. H. de. (2012). Party 
media agenda-setting: How parties influence election news coverage. Party Politics, 18(2), 173–191. 

Huckfeldt, R., & Sprague, J. (1997). Accessibility and the political utility of partisan and ideological 
orientations (Working paper). Bloomington: Indiana University. 

Ireri K., Ongus, E., Laboso, E., Kangai M., Jared O. (2017). First level agenda-setting: A study of press vs. 
public opinion in Kenya. African Journalism Studies, 38(3-4), 26-49.  

Iyengar, S. (1987). ‘Television news’ and citizens explanations of national affairs. American Political Science 
Review, 81, 815–831. 

Iyengar, S. (1990). The accessibility bias in politics: Television news and public opinion. International 
Journal of Public Opinion Research, 2, 1–15. 

Kim, Y., Kim, Y., & Zhou, S. (2015). Theoretical and methodological trends of agenda setting theory: A 
thematic meta-analysis of the last four decades. Paper presented at the annual conference of the 
Association for Education in Journalism Mass Communication, San Francisco, CA. 

Kiousis, S., McDevitt, M., & Wu, X. (2005). The genesis of civic awareness: Agenda setting in political 
socialization. Journal of Communication, 55(4), 756–774. 

Koch-Baumgarten, S., & Voltmer, K. (2015). Public policy and the mass media. London: Taylor & Francis. 



 

11 
  

INVERGE JOURNAL OF SOCIAL SCIENCES 

Volume 2 Issue 4, 2023 

https://invergejournals.com/ 
ISSN: 2959-4359 

  
 

Title: Navigating the Mass Media’s Political Agenda Setting Role: A Case Study of Ghana 

Kosicki, G. M. (1993). Problems and opportunities in agenda-setting research. Journal of Communication, 
3:2, 100–127. 

Krcmar, M., Ewoldsen, D. R., & Koerner, A. (2016). Communication science theory and research: An 
advanced introduction. New York: Routledge. 

Latimer, M. K. (1987). The floating voter and the media. Journalism & Mass Communication Quarterly, 
64(4), 805–819. 

Lazarsfeld, P. F., Berelson, B., & Gaudet, H. (1944). The people’s choice: How the voter makes up his mind 
in a presidential election. New York, NY: Duell, Sloan and Pearce. 

Lazarsfeld, P. F. (1957). Interpretation of statistical relations as a research operation. In P. F. Lazarsfeld & M. 
Rosenberg (Eds.), The language of social research (pp. 115–125). Glencoe, IL: Free Press. 

Lippmann, W. (1922). Public Opinion. NY: Macmillan.  

Lodge, M., McGraw, K. M., & Stroh, P. (1989). An impression-driven model of candidate evaluation. 
American Political Science Review, 83, 399–419. 

Metzgar, E. (2007, January). Blog setting: Traditional media, agenda-setting & the blogosphere. Paper 
presented at the annual meeting of the Southern Political Science Association, New Orleans, LA.  

McCombs, M. E. (2004). Setting the agenda: The mass media and public opinion. Cambridge: Blackwell 
Polity Press. 

McCombs, M. E. (2005). A look at agenda-setting: Past, present and future. Journalism Studies, 6(4), 543–
557.  

McCombs, M. E., & Shaw, D. L. (1972). The agenda-setting function of mass media. Public Opinion 
Quarterly, 36(2), 176–187. 

McCombs, M. E. & Shaw, D. L. (1993). The evolution of agenda-setting research: Twenty-five years in the 
marketplace of idea. Journal of Communication, 43(2), 58–67. 

Miller, R. E., & Wanta, W. (1996). Sources of the public agenda: The president–press–public relationship. 
International Journal of Public Opinion Research, 8(4), 390–402. 

Nisbet, E. C. (2008). Media use, democratic citizenship, and communication gaps in a developing democracy. 
International Journal of Public Opinion Research, 20(4), 454–482.  

Nisbet, M. C. (2005). The competition for worldviews: Values, information, and public support for stem cell 
research. International Journal of Public Opinion Research, 17(1), 90–112. 

Nkrumah, D., & Hassan, S. (2021). Unlocking the gates and setting the agenda: New media brings new life 
to media culture in Ghana. Global Media Journal, 19(40), 1-9. 

Owusu, W. Y. (2012). The Ghanaian Media Landscape. University of Oxford Press.  

Rashi, T., & McCombs, M. (2015). Agenda setting, religion and new media: The Chabad case study. The 
Journal of Religion, Media and Digital Culture, 4(1), 126–145. 

Rahn, W. M., Krosnick, J. A., & Breuning, M. (1994). Rationalization and derivation processes in survey 
studies of political candidate evaluations. American Journal of Political Science, 38, 582–600. 



 

12 
  

INVERGE JOURNAL OF SOCIAL SCIENCES 

Volume 2 Issue 4, 2023 

https://invergejournals.com/ 
ISSN: 2959-4359 

  
 

Title: Navigating the Mass Media’s Political Agenda Setting Role: A Case Study of Ghana 

Salancik, J. R. (1974). Inference of one’s attitude from behavior recalled under linguistically manipulated 
cognitive sets. Journal of Experimental and Social Psychology, 10, 415–427. 

Shaw, D. L., Hamm, B. J., & Terry, T. C. (2006). Vertical versus horizontal media: Using agenda setting and 
audience agenda-melding to create public information strategies in the emerging papyrus society. 
Military Review, 86(6), 13–25. 

Shaw, D. L., McCombs, M., Weaver, D. H., & Hamm, B. J. (1999). Individuals, groups, and agenda melding: 
A theory of social dissonance. International Journal of Public Opinion Research, 11(1), 2–24.  

Shaw, D., & McCombs, M. (1977). The emergence of American political issues. St. Paul, MN: West. 

Scheufele, D. A. (2000). Agenda-setting, priming, and framing revisited: Another look at cognitive effects of 
political communication. Mass Communication & Society, 3(2-3), 297-316.  

Tewksbury, D., & Scheufele, D. A. (2020). News framing theory and research. In M. B. Oliver, A. A. Raney, 
& J. Bryant (Eds.), Media effects: Advances in theory and research. Routledge. (pp. 51-68). 

Tietaah, G. (2014). “Watching the watchdog: Spotlighting indecent election campaign language on radio in 
Ghana”. Media Foundation of West Africa.  

United Nations Development Program (2014). “Media and elections: A guide to electoral practitioner” 
file:///C:/Users/ /Downloads/2038C-UNDP-Media_and_Elections_LR.pdf. UNDP. (Accessed on 
September 10, 2023). 

Vliegenthart, R., & Walgrave, S. (2011). When the media matter for politics: Partisan moderators of the mass 
media’s agenda-setting influence on parliament in Belgium. Party Politics, 17(3), 321–342. 

Wallsten, K. (2007). Agenda setting and the blogosphere: An analysis of the relationship between mainstream 
media and political blogs. Review of Policy Research, 24(6), 567-587.  

Walgrave, S., Soroka, S., & Nuytemans, M. (2008). The mass media’s political agenda-setting power: A 
longitudinal analysis of media, parliament, and government in Belgium (1993 to 2000). Comparative 
Political Studies, 41(6), 814–836. 

Williams, B. A., & Carpini, M. X. (2004). Monica and Bill, all the time and everywhere: The collapse of 
gatekeeping and agenda setting in the new media environment. The American Behavioral Scientist, 
47(9), 1208-1230.  

Wyer, R. S., & Srull, T. K. (1986). Human cognition in its social context. Psychological Review, 93, 322–
359. 

Yankem, H. (2015). Radio as a tool of political mobilization in Kenya during the 2013 general elections: a 
case study of Nairobi County. Unpublished master’s thesis.  

Zhou, S., Kim, Y., Yunjuan L., & Fei Q. (2016). Is the agenda set? State of agenda-setting research in China 
and Korea, Asian Journal of Communication, 26(6), 566-582.  

 

 

 


